\During lockdown, emergence easier to achieve

At national level, same relative visibility was 40% less expensive on TV

than in the past 15 months
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Lockown period: weeks 12-20 Lockown period: weeks 12-20
Relative monthly visibility (GRPS): -32% vs average Relative monthly visibility (GRPs): -36% vs average
Ratecard cost of achieving it: -36% vs average Ratecard cost of achieving it: -45% vs average

o S p Q C e Sourve: CIM TV. Target group-= 18-54 years. Visibility = 1% of all broadcast GRPs at monthly level.
Cost = visibility * cost/GRP 30"
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